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ABSTRACT
This study was undertaken to measure the performance of SESB in terms of
its marketing activities to promote dinar to people. As a new product, it requires
aggressive promotions and huge amount of money to implement the strategies. Of
course the company wants to design and put into action the marketing mix that will
best achieve its objectives in its target market. The marketing mix consists of
everything that the compal1Y can do to influence the demand for its product.
Promotion is one of the keys in marketing mix. Promotion means activities that
communicate the merits of the product and persuade target custolners to blly it. An
effective marketing program blends all of the marketing mix elements into a
coordinated program designed to acllieve the company objectives. Usually, a
coordinated program will be referred to IMe or Integrated Marketing
COlnmunication.
The researcher had provided a set ofquestionnaire that is consisting into three
sections. Section A is asl(ing the demographic factors of the respondents. While,
Section B was used to evaluate the effectiveness of marketing activities implemented
by this company. Lastly, Section C are asking the perceptions of the customer about
dinar and there is one question tilat requires the respondents to mark the prolnotional
tools which is preferred by them
From the findings, the researcher concludes that the conSllmer does aware of
the existence of Dinar but they still do not use it as an investment; payment for Zakat
or dowry, which this company offers. But, in terms of marketing activities conducted
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by this company, the researcher fOUIld that this COlnpal1Y has conducted various
promotional activities that are able to create the customer awareness. But, the
researcher still wants to sllggest to this company to undertake more prolnotional
activities that can inform and educate the customer about the benefits ofDinar.
The researcher hopes this study will give a clear picture to SESB of its
performance in promoting Dinar. In the end of this study, the researcher had included
her recommendations to SESB in improving their marketing programs. Perhaps, this
study can .help this company to improve their performance for all this while.
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